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Abb i tiAbbreviations
BSR B lti S R iBSR Baltic Sea Region
EU European Union
ERDF European Regional and Development FundERDF European Regional and Development Fund
ENPI European Neighbourhood and Partnership 

Instrument
Programme Baltic Sea Region Programme 2007 – 2013
JTS Joint Technical Secretariat



Baltic Sea Region Programme 2007 - 2013Baltic Sea Region Programme 2007 2013 
in different languages
DE Ostseeraum Programm 2007 - 2013
PL Program Regionu Morza Baltyckiego 2007-2013
LV Baltijas jūras reăiona programma 2007 2013LV Baltijas jūras reăiona programma 2007 - 2013
LT Baltijos jūros regiono programa 2007-2013
EE Laanemere piirkonna programm 2007-2013
FIN It hj l 2007 2013FIN Itameren ohjelma 2007 – 2013
SE Ostersjoregion
NOR Ostersjoprogrammet 2007 - 2013
DK Programmet for Ostersoregionen 2007-2013
RUS Программа региона Балтийского моря 2007-2013
BY Pэгiён Балтыйскага мора 2007 - 2013р



RegulationsRegulations

EU

- Commision Regulation No 1828/2006 Article 8 & 9 Annex 1)Commision Regulation No. 1828/2006, Article 8 & 9, Annex 1)

- „The beneficiary shall be responsible for informing the public 
about the assistance obtained from the funds“

- Communication and Visibility Manual for EU External Actions“

- Operational Programme (Chapter 13,2)Ope a o a og a e (C ap e 3, )

- Programme Manual (Chapter 8)



Requirements
Programme Manual recommends:
- Appoint a Communication Officer

Prepare a communication plan (internal +external communication)- Prepare a communication plan (internal +external communication)
- Design Project logo and website
- Always refer to EU & Programme

How will we do it in practice? 
Generally: all partners shall contribute to WP 2!Generally: all partners shall contribute to WP 2!

Specifically: Project Coordinator  +  support by selected partners:
+ German Assosiation for Housing Urban and Spatial Development+ German Assosiation for Housing, Urban and Spatial Development
+ Baltic Sea Tourism Commission (BTC)
+ NGO West-Estonian Tourism
+ related organisations, partners’ networks, associated partners …



Use of Logosg
Projects must use the EU logo.
Th EU fl tit t th i l t f th EThe EU flag constitutes the main element of the European 
visual identity. 

only the original EU flag 
no other variations are correct

The EU flag includes, against the background of a blue sky, 
twelve golden stars forming a circle representing the union oftwelve golden stars forming a circle, representing the union of 
the peoples of Europe. Twelve stars are the symbol of 
perfection and unity.



All project outputs and results must have clear reference to theAll project outputs and results must have clear reference to the 
Programme & EU contribution

No reference: No reimbursement of costs!No reference: No reimbursement of costs!



If appropriate the reference can also be used in national languages:

DE Dieses Projekt wird von der Europaischen Union kofinanziert 
(Europäischer Fonds für regionale Entwicklung und Europäisches Nachbarschafts- und 
Partnerschaftsinstrument)

PL (Projekt) Wspołfinansowano(y) ze środkow Unii Europejskiej (Europejski Fundusz Rozwoju 
Regionalnego i Europejski Instrument Sąsiedztwa i Partnerstwa)

ĜLV Projekts daĜēji finansēts no Eiropas Savienības (Eiropas reăionālā attīstības fonda
un Eiropas kaimiĦattiecību un partnerības instrumenta)

LT Iš dalies finansuoja Europos Sąjunga (Europos regionin÷s pl÷tros fondas ir Europos 
kaimynyst÷s ir partneryst÷s priemon÷)

EE Osaliselt rahastab Euroopa Liit (Euroopa Regionaalarengu Fond ning Euroopa naabrus-
ja partnerlusinstrument)

FIN Euroopan unionin osarahoittama (Euroopan aluekehitysrahasto ja Eurooppalaisen 
naapuruuden ja kumppanuuden valine)

SE Delfinansierat av Europeiska Unionen (Europeiska Regionala Utvecklingsfonden och 
Europeiska Grannskaps- och partnerskapsprogrammet)

NOR Delfinansiert av EU (det europeiske regionalfondet og Eus naboskapsinstrument)
DK Medfinansieret af den Europaiske Union (Den Europaiske Fond for

Regionaludvikling og Det Europaiske Naboskabs- og Partnerskabsinstrument)
RUS Частично финансируется Европейским Союзом (Европейский фонд

регионального развития и европейский инструмент соседства и партнерства)
BY Часткова фiнансуецца Еўрапейскiм Саюзам (Еўрапейскiм фондам

регiянальнага развiцця i Еўрапейскiм iнструментам добрасуседства i партнёрства)



Communication Plan
- Plan information and communication
- Target audience – which information interested in?
- Disseminate information about project and its resultsDisseminate information about project and its results

Structure
- Aims- Aims
- Target groups
- 2-3 main project messages

Communication tools- Communication tools
- Responsibility
- Evaluation & indicators

Revised WP 2- Revised WP 2
- Budget

T b k d t d t b b itt d l t t ith th 1st tTo be worked out and to be submitted latest with the 1st progress report
(JTS: communication seminar)



Support by JTS

Website eu baltic net- Website  eu.baltic.net
- Programme Communication Plan
- Communication Guidelines: best practice examples

Individual consultations for lead partners per phone & e mail- Individual consultations for lead partners per phone & e-mail
- Events



ExampleExample



ExampleExample



Example



Example

CommentComment
Please, change the  
order of the logos:
1)EU logo
2)Programme logo2)Programme logo
3)Project logo

(from left to right)



Example



Planned common activities

- Project website
(BASTIS - WP  3, web based heritage panel - WP 4)

- Flyer …
- Newsletter (e- and paper version)
- Brochure on natural and cultural heritage / 6 BSR wonders

Synergies / your own intentions?
- Which PR activities do you plan?

Synergies / your own intentions?
Which PR activities do you plan?

- Do you have good access to media which could be used for AGORA 2.0?



What do we expect you to do? 

- Be carefully with PR materials, presentations, articles …

A k th l d t ff t ti h k- Ask the lead partner: synergy effects, cooperation, pre-checks 

- Provide the LP with information and copies (for web and publications)

- Report  your activities

- Participate in project meetings (1 meeting per half year)

S t th i l t ti f th i ti l d- Support the implementation of the communication plan and 
common PR activities!

THANK YOU!THANK YOU!


